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Dear Industry Colleagues,

On behalf of Hudson Santos, ISONG President, 
Congress Committee Co-chairs, and the entire ISONG 
Board of Directors, we are excited to invite you to 
join us at the 2024 ISONG Annual Congress, which 
will take place from November 14-17, 2024, in San 
Diego, CA, USA.  

The 2024 ISONG Congress is planned to build on 
the success of previous ISONG world congresses, 
which attracted over 130 participants from more 
than 9 countries. ISONG congress attracts clinicians 
from different healthcare settings, researchers from 
industry and academic institutions, and scientist 
leading cutting-edge multi-omics research and 
translating genetic research informing genomic 
policy to advance health equity. Our participants will 
share contemporary research findings, as well as the 
best practices that will shape the future of nursing 
and enhance the quality of care in genetics and 
genomic healthcare. 

With the theme, Generating Waves: Advancing 
Implementation Strategies from the Foundations of 
Genomic Nursing, we have designed a captivating 
program that will allow participants to connect 
with diverse experts and colleagues, and foster 
collaborations while having a good time with 
national and international colleagues. The Congress 
program will feature pre-conference workshops, 
expert lectures, and several tracks of peer-reviewed 
podium and poster presentations.

We welcome you to join us at ISONG 2024 in San 
Diego, California at the Kona Kai Resort. The ISONG 
Board of Directors thank you in advance for your 
consideration and support.

We look forward to receiving your commitment and 
providing your organization with new and innovative 
methods of advertising and promoting your level of 
support.



ISONG ANNUAL CONGRESS		
		
Kona Kai Resort
1551 Shelter Island Dr
San Diego, CA 92106
619-452-3138

Exhibit Set Up:

Thursday, November 14 8:00 - 5:00 pm

Exhibitor Hours:

Friday, November 15 7:00 - 8:45 am

11:00 am - 12:30 pm

2:30 - 3:00 pm

Saturday, November 16 7:00 - 8:45 am

1:00 - 2:00 pm

Sunday, November 17 7:00 - 8:45 pm

Exhibitor Tear Down:

Sunday November 17 9:00 am

EXHIBIT SCHEDULE (Times are subject to change)

WEBSITE
Up-to-date information regarding the 2024 
ISONG Annual Congress will be available on the 
website. 

TABLETOP EXHIBIT
Each display table includes one identification 
sign, and two complimentary lunch vouchers, 
per booth, per day. Each exhibitor table receives 
a space in Vendor Passport with the option to 
donate a raffle prize to be used toward the 
grand prize raffle! 

Premium Table (Pre-Congress)  $2,000/Table 
$1,500

Each table is allowed two (2) workers/associates 
badges per table. Any additional workers/
associates’ badges will be required to pay $200 
per additional badge.

ASSIGNMENT OF EXHIBIT LOCATION
Choice of exhibit location is only available 
for our sponsors. Location for exhibitors will 
be assigned at the sole discretion of ISONG. 
Factors affecting booth location include the 
date the registration form was received by the 
ISONG Executive Office, number of exhibits, and 
proximity of competitors.

ADDITIONAL EXHIBIT BADGES
Additional exhibitor badges may be ordered at 
$200 per badge up to a maximum of the number 
of exhibit badges included in your company’s 
package. To order additional exhibitors badges, 
please send an email to info@ISONG.org.



ISONG SPONSORSHIP PROGRAM

The following levels of sponsorship and corresponding benefits are offered by ISONG. 

GOLD SPONSOR - $5,000

The following benefits at the ISONG Annual Congress are included in the Gold Sponsor package:
•	Branded Email Communication to 2024 Congress Attendees Keynote/Plenary Sponsor or 

Scientific Poster Sponsor.
•	Social Media Shout Outs with Sponsor Logo and Link to Website.
•	Logo/URL and Company Description on the ISONG website (Home Page and Workd Congress 

landing page.
•	Discounted Member Rate for Additional Representatives. 
•	Exhibit Table and Chairs.
•	Bag Insert (Your Company Provides). 
•	Logo on the Vendor Passport Card. 
•	Recognition on Attendee Emails. 
•	2 Congress Registration.

SILVER SPONSOR - $ 4,000

The following benefits at the ISONG Annual Congress are included in the Silver Sponsor package:
•	Logo/URL and Company Description on ISONG Congress Web page. 
•	Discounted Member Rate for Additional Representatives. 
•	Exhibit Table and Chairs. 
•	Bag Insert (Your Company Provides). 
•	Logo on the Vendor Passport Card. 
•	Recognition on Attendee Emails. 
•	2 Congress Registration.

COPPER SPONSOR - $3,000

The following benefits at the ISONG Annual Congress are included in the Bronze Sponsor package:
•	Discounted Member Rate for Additional Representatives. 
•	Exhibit Table and Chairs. 
•	Bag Insert (Your Company Provides). 
•	Logo on the Vendor Passport Card. 
•	1 Congress Registration.

BRONZE - $2,000

The following benefits at the ISONG Annual Congress are included in the Exhibitor package:
•	Exhibit Table and Chairs. 
•	Bag Insert (Your Company Provides). 
•	Logo on the Vendor Passport Card. 
•	1 Congress Registration.



ADDITIONAL SUPPORT OPPORTUNITIES

GENERAL WORLD CONGRESS SPONSOR - $10,000
(1 available)

•	Premier sponsor of our on-site brochure with a shared company logo with ISONG’s logo on the 
front cover, along with a full-page ad.

•	Special table favors (Swag Item) to give to the attendees (At Sponsors expense).
•	Logo recognition and push notifications during event.
•	May provide a (mailed) gift to participants.  If mailed, it is the responsibility of sponsor to mail to 

attendees in advance of event.
•	Will recieve a list with attendee information.
•	ISONG Social Media and dedicated standalone email to attendees
•	On-stage recognition & promotion slide presented during the session.

PRE-CONGRESS DINNER SPONSOR - $5,000
(1 available)

•	Special table favors (Swag Item) to give to the attendees (At Sponsors expense).	
•	Sponsor recognition during dinner and ISONG’s World Congress.
•	Half-page ad in congress program book .
•	One-time recognition in a monthly ISONG newsletter.
•	One-time recognition on ISONG’s social media.

PRE CONGRESS RECEPTION  - $2,000
•	Signage recognition at Welcome Reception.
•	Sponsor recognition during congress.

WIRELESS INTERNET FOR ATTENDEES   - $2,000
(1 available)

•	Refresh and Recharge station, where visitors could relax as they charged their devices.
•	Get your digital key for attendees to access Wi-Fi at the event.
•	Sponsor recognition during congress.

GENETIC NURSING GRANT SPONSOR - $2,000
•	Signage recognition during congress.
•	Grant recipients will be from one of the following categories, Clinical Practice, Education and/or 

Research.

MOBILE APP SPONSOR  - $1,500
(1 available)

•	Signage recognition in refreshment area.
•	As a sponsor of the event platform, your company logo will appear as the main banner within 

the mobile app which is accessible to all attendees with their personalize schedules and all 
congress details.

•	Special table favors (Swag Item) to give to the attendees in their congress bag (At Sponsors 
expense).

•	Sponsor recognition during congress.
 
LUNCH/BREAKFAST SPONSOR - $1,500

•	Sponsor recognition during meal.



ADDITIONAL SUPPORT OPPORTUNITIES

Sponsorship Add-ons
ADVERTISEMENTS 

•	Full Page Ad 8.5 x 11 - $650
•	1/2 Page Ad  8.5 x 5.5- $450
•	1/4 Page Ad 3.625 X 4.55 - $250

BANNER ADS - $250
•	Large - 800 X 100
•	Medium - 600 x 100
•	Small - 400 X 100

CONGRESS REGISTRATION LIST - $500
•	List of congress registrants.

PROMOTIONAL ITEM IN REGISTRANT 
MATERIALS - $500

•	Promotional item to be included in 
conference welcome bag.

FLIER IN REGISTRANT MATERIALS - $500
•		 8 ½ x 11 double sided flyer (sponsor 

must provide copies for distribution). 

LANYARD SPONSOR - $1,500
(1 available)

•	Logo on lanyard.
•	Sponsor recognition during congress.

SOCIAL MEDIA BOOTH SPONSOR - $1,500
•	Sponsor logo prominent featured at photo booth.

BREAK OUT SESSION SPONSOR - $1,000
•	Sponsor recognition during breakout session. 
•	Sponsor serves as moderator breakout session. 
•	One-time recognition in ISONG newsletter.
•	One-time recognition in ISONG social media.

BRANDED CONGRESS WELCOME BAGS  - $750
(1 available)

•	Provide welcome bags (at Sponsors expense) to all conference attendees. Option to provide 
swag in conference bag.

•	Sponsor recognition during congress.
•	Sponsor logo on bags.

EXHIBIT HALL COFFEE BREAK SPONSOR - $500
•	Refreshments will be provided to attendees in the registration area and throughout congress.
•	Sponsor recognition during congress.

BRANDED CONFERENCE PEN SPONSOR - $500
•	Sponsor to supply pen for congress.

RIBBON STATION - $350
(1 available)

•	Sponsor logo prominently featured on this interactive station for attendees.



TERMS & CONDITIONS 

1 General

1.1 Definitions in these Terms and Conditions
 
a.	 “Application Form(s)”: the ISONG Sponsor Application Form, the ISONG Additional Sponsor 

Items Application Form, which when provided to ISONG’s executive office constitutes an 
irrevocable offer from the Sponsor to enter into a binding agreement for the item(s) indicated 
on the Application Form;

	
b.	 “Booth”: the construction, built on the Stand Space in which the Exhibitor displays its products 

or exhibits, provided by ISONG, upon application and (pre) payment by the Exhibitor;
 
c.	 “Confirmation”: the written confirmation (including by fax or e-mail) from ISONG of its 

sponsorship level and/or allocation of one or more Sponsor Item(s), which is sent to the Sponsor 
by ISONG upon receipt by ISONG of (i) the Application Form (ii) Additional Sponsor Items 
Application Form (iii) the written approval (including by fax or by e-mail) from the Sponsor of a 
reasonable alternative as set out in Article 1.2(e);

d.	 “Exhibition”: the presentation of for profit and not for profit during the Congress;
	
e.	 “Exhibitor”: the natural or legal person, including its employees, servants and agents, to whom a 

Stand Space at the Exhibition has been allocated by ISONG;

f.  “Fee”: Sponsor shall pay to ISONG the Fee in exchange for the Sponsor Item(s);

g.  “Congress”: the 2024 ISONG Annual Congress on November 14-17, 2024; 

h.	 “Prospectus”: the document provided by ISONG which contains information about the Congress 
and which includes these Terms and Conditions and the Application Form(s);

i.	 “ISONG”: “International Society of Nurses in Genetics”, Inc.
	
j.	 “ISONG Executive Office”: 2501 Jolly Road, Okemos, MI 48864, Phone: (517) 657-7883, Email: 

info@ISONG.org;

k.	 “Sponsor”: the natural or legal person on behalf of which the Application Form(s) has been 
submitted to ISONG;

l.	 “Sponsor Agreement”: the agreement between ISONG and the Sponsor with respect to the 
Sponsor Item(s), as further defined by the Confirmation;

m.	 “Sponsor Item(s): all items or activities set out in the applicable Application Form)s), and/or any 
other sponsor items as offered by ISONG further defined in the Confirmation;

	
n.	 “Stand Space”: the area of space at the Venue where the Exhibitor is allowed, under the 

Sponsorship Agreement, to display its products or exhibits;

o.	 “Terms and Conditions”: the regulations set out in this document, which govern the Application 
Form(s), The Sponsorship Agreement, the Additional Sponsor Items Agreement and any further 



binding agreement(s) between ISONG and the Sponsor in connection with these documents

p.	 “Venue”: Kona Kai Resort, San Diego, CA;

1.2 Application Procedure and Formation of Binding Agreement  

a.	 With observance of the submission date of the Application Form, ISONG will decide whether an 
agreement will be entered into with the Sponsor with respect to the ISONG Congress Sponsor 
Program and/or one or more Sponsor Item(s) as set out in the Application Form(s) submitted by 
the Sponsor. ISONG reserves the right to refuse any Application Form for any reason;

b.	 ISONG and the Sponsor shall have entered into a binding agreement with respect to one or 
more Sponsor Item(s) as soon as the ISONG Executive Office has sent a Confirmation of the 
Sponsor Agreement to the Sponsor after receipt of the Sponsor’s signed Application Form; 

c.	 ISONG will consider the Sponsor’s wishes as far as possible. If a Sponsor Item for which the 
Sponsor submitted an Application Form is not available, ISONG may propose one or more 
reasonable alternative(s) to the Sponsor, which can be accepted by the Sponsor in writing 
within 5 business days as from the date of the proposal. In the absence of a timely acceptance, 
the proposal of ISONG will lapse and ISONG has the right to offer and/or allocate the 
same reasonable alternative(s) to a third party. The Sponsor is not entitled to a reasonable 
alternative; 

d.	 Unavailability of one or more Sponsor Item(s) for which the Sponsor submitted an Application 
Form does not affect the fact that upon Confirmation ISONG and the Sponsor shall have 
entered into a binding agreement with respect to the available Sponsor Item(s) for which the 
Sponsor submitted the Application Form(s);

	
e.	 The rights and obligations of ISONG and/or the Sponsor under the binding agreement may not 

be assigned, transferred or delegated by the Sponsor to third parties. However, the Sponsor 
may assign its rights and obligations under this binding agreement to (i) any of its affiliates, (ii) 
its successor (including the survivor company of any consolidation or merger) or (iii) its assignee 
of all or substantially all of its business (jointly “the New Sponsor”), under the condition that 
ISONG has provided its written consent prior to such an assignment. Permission of ISONG for 
such an assignment must be requested by the Sponsor in writing. In case ISONG has agreed 
to such an assignment and the New Sponsor does not fulfill its obligations under the binding 
agreement, the Sponsor shall be liable for the damage resulting there from;

f.	 Any notice required under the binding agreement shall be given in writing by regular mail, email 
or fax directed in respect of ISONG to the ISONG Executive Office and in respect of the Sponsor 
to the contact details provided by the Sponsor in the Application Form;

g.	 No amendment, modification, or supplement of any provision of the Sponsorship Agreement 
shall be valid or effective unless made in writing and signed by duly authorized representatives 
of each party;

h.	 Any right of ISONG under this binding agreement shall not be deemed waived in any manner 
except as specifically waived in writing and signed by an authorized officer of ISONG; 

i.	 The Sponsor agrees to abide by all relevant standards including: (a) the Accreditation Council for 
Continuing Medical Education’s (ACCME) on Standards for Commercial Support of Continuing 
Medical Education, or other governing accrediting body standards; (b) the FDA’s Guidance 



for Industry: Industry-Supported Scientific and Educational Activities; (c) the PhRMA Code on 
Interaction with Healthcare Professionals; (d) the Office of Inspector General’s Compliance 
Program Guidance for Pharmaceutical Manufacturers; and (e) all other relevant standards and 
guidelines;

j.	 The Sponsor acknowledges that from the date of entering the binding agreement it is bound by 
cancellation conditions as set out in the Terms and Condition in the event of cancellation of one 
or more Sponsor Item(s).

1.3 Payment 

a.	 All Fees shall be due and payable upon entering into the binding agreement;

b.	 Unless otherwise agreed to the parties and stated in the Sponsor Agreement, any payments to 
be invoiced by ISONG will be due and payable net thirty (30) days;

c.	 The Fee of the Sponsor Item(s) may be increased with applicable (State) taxes;

d.	 The Sponsor will pay the ISONG invoice by check or bank wire;

e.	 Checks made payable to: 
	 International Society of Nurses in Genetics
	 2501 Jolly Road, Ste 110
	 Okemos, MI 48864
	 EIN # 46-4351974

f.	 Bank wire details will be provided upon request by the ISONG Executive Office;

g.	 If any Fees are not paid by the due date, Sponsor shall additionally pay to ISONG (a) a late fee 
equal to two percent (2%) or the highest legal rate, whichever is lower, of the overdue balance 
per month compounded monthly; and (b) any costs and expenses incurred by ISONG (including 
attorneys’ fees) in connection with collection efforts related to the unpaid amount.

1.4. Alteration, Cancellation and Postponement 

1.4.1 Alteration

ISONG reserves the right to advance, postpone, vary and/or change the location of the Exhibition 
and/or vary and/or change the location and/or size of the Stand Space and/or Booth, and/or the 
layout of the Exhibition, without the Exhibitor having any claim on ISONG; 

1.4.2 Cancellation

The cancellation conditions set out in Article 1.4.2 apply to all Sponsor Item(s) upon entering into 
the binding agreement as set out in Article 1.2(b).

1.4.2.1 Cancellation by Sponsor

a.	 Notification of the Sponsor to cancel one or more Sponsor Item(s) must be submitted to ISONG 
Executive Office in writing by regular mail, email or fax;

b.	 The effective date of cancellation of the Sponsor Item(s) will be the date on which the Executive 
Office receives the written notice from the Sponsor; 



c.	 If the Sponsor cancels one or more Sponsor Item(s) 3 months prior to the Congress, a 
cancellation charge of 50% of the Fee will apply. If a Sponsor cancels one or more Sponsor 
Item(s) within 3 months of the Event, the Sponsor agrees to pay 100% of the Fee as cancellation 
charge;

d.	 If a Sponsor cancels with an outstanding balance due, the Sponsor remains responsible for the 
entire balance due, plus reasonable legal fees to collect;

e.	 The cancellation charge represents a reasonable pre-estimate of the likely losses and costs 
that would be incurred by ISONG as a result of the Sponsor’s cancellation and that they do not 
represent a penalty. For the avoidance of doubt, ISONG is not required to mitigate its losses 
and/or costs in such circumstances and the cancellation charge shall remain payable even where 
the ISONG is able to resell the Sponsor Item(s);

f.	 ISONG may but is not required to release the Sponsor from its obligation to pay the cancellation 
charge if, after the cancellation by the Sponsor, ISONG has entered into a binding agreement 
with a third party for the Sponsor item(s) which had been cancelled by the Sponsor. Under no 
circumstances is ISONG obliged to find such a third party.

1.4.2.2 Cancellation or Postponement by ISONG

a.	 ISONG reserves the right to cancel the Congress at any time. In the event the Congress is 
entirely or partially canceled or postponed other than due to a Force Majeure, Sponsor’s sole 
and exclusive remedy with respect to any damages, including incremental and consequential 
damages, sustained by Sponsor as a result of such non-occurrence or postponement, are the 
Fees paid by the Sponsor. ISONG shall refund these Sponsor Fees less Sponsor’s pro-rata share 
of expenses relating to the Sponsor Agreement, as determined by the ISONG;

	
b.	 In the event of Force Majeure, ISONG may cancel, amend the date of the Congress or change 

the Venue or otherwise alter the Congress. A Force Majeure is defined as a circumstance 
or occurrence beyond the parties’ control which makes it inadvisable, illegal, commercially 
impracticable, or impossible for the Congress to take place as planned, including, without 
limitation: (i) acts of God, (ii) disasters (including, but not limited to, fire, flood, severe 
weather, and earthquake), (iii) war, (iv) civil disorder, (v) suspected or actual terrorism, (vi) 
government regulation (including, but not limited to, declared states of emergency), (vii) 
national or international public health authorities’ (including, without limitation, the Centers for 
Disease Control or the World Health Organization) declaration of public health emergencies, 
communicable disease, epidemic or pandemic advisories or alerts, (viii) strikes or work 
stoppages, (ix) curtailment of transportation services (including, without limitation, travel 
bans and advisories), (x) public or private policies which restrict or prohibit participants of the 
Congress from traveling to or attending the Congress; 

c.	 Should the Congress be cancelled, curtailed or adversely affected by any cause not within the 
reasonable control of ISONG including but not limited to any of the Force Majeure events as 
identified above, the ISONG shall be under no obligation to refund all or part of the Fees paid by 
the Sponsor in respect of his participation in the Congress. ISONG shall be under no liability to 
the Sponsor or any other person in respect to any actions, proceedings, claims, demands, losses 
(including consequential losses), costs or expenses whatsoever which may be brought against or 
suffered or incurred by the Sponsor as the result thereof.



1.5 Termination
1.5.1 Termination for Cause

If either party materially breaches the binding agreement, then the non-breaching party may give 
written notice to the breaching party that if the default is not cured within thirty (30) days, the 
binding agreement may be terminated. If the non-breaching party gives such notice and the breach 
is not cured during the thirty (30) day period, then the binding agreement may be terminated by 
the non-breaching party within thirty (30) days following the end of the cure period by sending 
written notice to the breaching party. 

1.5.2 Termination for Failure to Perform

The Sponsor Item(s) is contingent upon Sponsor’s payment of the Fee set out in Article 1.3 and 
Sponsor’s performance of its Sponsor Obligations. The Sponsor shall perform the obligations, as 
specified in the Prospectus, according to the due dates and other specifications set forth therein. 
In the event that Sponsor fails to perform any such obligations, ISONG may, at its discretion, 
immediately terminate this binding agreement for material breach and give the Sponsor Item(s) 
to another company. In such an event, ISONG will have no obligation to refund any Fees previously 
paid by Sponsor. 

1.5.3 Termination for Potential Damage to Reputation

ISONG may, at any time in its discretion, terminate this binding agreement if ISONG reasonably 
believes that Sponsor’s affiliation with the Congress or ISONG will damage the reputation of or 
otherwise harm the Congress or ISONG.

1.6 Liability, Indemnity and Insurance

1.	 a. Neither ISONG nor any of its members, officers, agents or employees shall be held liable for, 
and are released from liability for, any damage, loss, harm or injury to the person or property 
of the Sponsor or any of its officers, agents, employees or other representatives or injury to 
any person(s) connected thereto, irrespective of how these expenses, losses, damages, harm 
or injury may have occurred, except such as may arise from ISONG’s willful misconduct or gross 
negligence; 

b.	 ISONG is not responsible or liable for the correct operation of any or part of the technical 
installations at sponsored events and/or at the Exhibition, and cannot be held liable for 
damages of any kind incurred by the Sponsor, caused by insufficient or incorrect operation of 
these technical installations or parts thereof, except such as may arise from ISONG’s willful 
misconduct or gross negligence;

c.	 The Sponsor accepts full responsibility and liability for the repair of any damages directly or 
indirectly caused by the Sponsor to the property of the Venue or third parties;

d.	 The Sponsor and their agents agree to protect, indemnify, defend and hold harmless and 
undertakes to indemnify ISONG in respect of, but not limited to, all claims, actions, proceedings, 
costs, expenses, damages or liabilities, including bodily injury, harm or death, arising from or in 
connection with the construction, decoration, operation, activity or dismantling by the Sponsor 
during a sponsored event and/or by the Exhibitor of the Stand Space and/or Booth during the 
Exhibition;



e.	 The Sponsor accepts full responsibility and liability for all costs for legal procedures, legal and 
other expert aid, incurred by ISONG as a result of the Sponsor not complying with the Terms and 
Conditions;

f.	 Sponsors and their agents agree to protect, indemnify, defend and hold harmless the Venue 
and ISONG, their employees and agents against all claims, liability, injuries and damages to 
persons or property, governmental charges or fines and attorney’s fees arising out of fines and 
attorney’s fees arising out of or caused by negligence or wrongful acts of the Sponsor or their 
agents, servants or employees. Sponsor acknowledges responsibility for obtaining adequate 
insurance coverage against property loss or damage and against liability for personal injury;

g.	 To the extent permissible by Law, the Sponsor and its third party contractor shall, at its sole cost 
and expense, procure, and maintain comprehensive general liability insurance against claims for 
bodily injury or death and property damage occurring in or upon or resulting from the premises 
leased. Such insurance shall include contractual liability and product liability coverage, with 
combined single limits of liability of not less than a minimum of $[amount here] per occurrence 
and a minimum of $[amount here] aggregate coverage. Such insurance shall name ISONG, its 
Board of Directors and officers; NGAGE (association and Congress management company) and 
its employees; Venue; and exhibit services company each as an additional insured. The Sponsor 
also shall maintain statutory Workers’ Compensation insurance. All property of the Sponsor 
shall remain under its custody and control in transit to and from the confines of the Exhibit 
space. ISONG reserves the right to cancel this Sponsor Agreement if Sponsor does not provide 
evidence of the required insurance coverage, in the form of a Certificate of Liability Insurance 
signed by an authorized representative of the insurer(s), to the ISONG Executive Office, as soon 
as practical, but in no event more than three (3) calendar days after request, time being of the 
essence.

 
2.  Sponsor Items

2.1. Exhibitor Information and Guidelines

2.1.1 Stand Space and Booth 

a. 	 All Exhibitors are clearly identified with their company name, product name and/or logo;
b. 	 The Exhibitor shall keep its Stand Space and/or Booth open, clean and in good order throughout 

the Exhibition; 

c. 	 Subletting or sub-using (part of) the Stand Space and/or Booth by the Exhibitor without prior 
written approval from ISONG is not permitted;

d. 	 Exhibit booths must be staffed at all times while the Exhibition area is open;

e. 	 Exhibitor must comply with all applicable FDA regulations for presentation to attendees. Any 
medical device, pharmaceutical or other type of medical product still under clinical investigation 
that is graphically depicted at a commercial exhibit must:

•	 Be prominently labeled as still being under clinical investigation
•	 Contain only objective statements about the product
•	 Contain no claims on safety, effectiveness or reliability
•	 Contain no comparative claims to other marketed products
•	 Exist solely for the purpose of obtaining investigators



•	 Be accompanied by directions for becoming an investigator and a list of investigator 
responsibilities

•	 Contain the statement: “Caution—Investigational Product— limited to investigators’ 
investigational use” or a similar statement of prominent size and placement

Furthermore, if the product is not licensed or approved by the FDA for the use in which it is being 
promoted at this Congress, that fact must be properly disclosed following FDA guidelines;

f. 	 Interviews, demonstrations, and the distribution of literature or samples must be made within 
the Stand Space; 

g. 	 Interviews and demonstrations on the Stand Space will be permitted only after prior written 
approval by ISONG; 

h. 	 The Exhibitor shall arrange for and procure all necessary licenses, approvals and other 
documents required for the construction of and in connection with the Exhibitor’s occupation 
and use of Stand Space and/or the Booth during the Exhibition, to the satisfaction of, and in a 
timely manner as indicated by ISONG; 

i. 	 The Stand Space’s and/or Booth’s technical installations must be approved by ISONG or persons 
duly authorized by ISONG. The technical installations, provided by or through ISONG, or by or 
through the third party contractor, shall be operated only by personnel appointed or approved 
by ISONG or the third party contractor;

j. 	 No exhibit, display of products or working demonstrations which involve substances of a 
dangerous, explosive or any kind of objectionable nature may be brought or held in the Venue 
without prior written approval from ISONG and the Venue;

k. 	 All materials used in the exhibit hall must be flameproof and fire resistant in order to conform 
to the local fire ordinances;

l. 	 Fundraisers, auctions, or activities that involve donations other than to ISONG are not 
permitted;

m. 	Any scientific and/or educational presentations are prohibited within the Exhibition area. 
However, presentations that promote a company’s products and services are allowed within the 
company’s Stand Space; 

n. 	 The Exhibitor is not allowed to place product(s), goods and/or promotional material(s) outside 
the Stand Space, to hold inquiries among the visitors and participants in and around the Venue, 
to distribute advertising material outside the Stand Space and around the Venue, to make any 
announcements regarding the Exhibition on radio and/or television nor make recordings for 
commercial purposes without prior written approval from ISONG; 

o. 	 No one under the age of 18 is allowed admission to the exhibit hall at any time; 

p. 	 Exhibiting companies are solely responsible for collecting any information about actions within 
their exhibit space that constitutes a payment or transfer of value to any Covered Recipient that 
is required to be reported under the Sunshine Act as per the Centers for Medicare & Medicaid 
Services (“CMS”);

q. 	 The Exhibitor shall be solely responsible for complying with the American Disability Act (ADA) 



with regards to its Stand Space and shall be solely responsible for any claims arising out of the 
acts or omissions of the Exhibitor or its employees or third party contractors;

r. 	 After the binding agreement has been entered into, a manual containing further information 
concerning the Exhibition, together with order forms for booth services and additional fittings 
regarding the construction, installation and decoration of the Stand Space and/or Booth (e.g. 
connections, electrical installation and electrics, water, furniture, AV, food and beverage, etc.) 
and activities to be held at the Stand Space and/or Booth shall be provided by the ISONG 
Executive Office to the Exhibitor. These services and additional fittings will be invoiced by or on 
behalf of the Venue and/or exhibit services company. The Exhibitor must order the services and 
additional fittings and pay the related invoices in a timely manner, as instructed by the Venue 
and/or exhibit services company.

2.1.2 Distribution of Giveaways, Contests and Food 

a. 	 ISONG follows the Council of Medical Specialty Societies (CMSS) “Code for Interactions with 
Companies” regarding exhibitor giveaways. For full text the document can be viewed at www.
cmss.org (“Code for Interaction with Companies”). All items distributed must be useful at the 
Congress and/or relate to the professional activities of the Booth visitors. Items must be small 
in size and made available to all participants regardless of registration type or demographics as 
long as the supplies last;

b. 	 Exhibiting companies distributing giveaways are required to submit a request for approval of 
giveaway to ISONG;

c. 	 Only approved items may be distributed. Any exhibiting company found distributing materials 
that have not been officially approved will be asked to cease distribution immediately and will 
be penalized; 

d. 	 Requesting personal information to be provided by participant in order to obtain a giveaway 
item is allowed if the participant is willing to provide this information; however, a participant 
who does not wish to provide personal information must still be allowed to receive the 
giveaway item;

e. 	 The serving of food and/or beverages in Booths must be requested in writing to ISONG and the 
Venue;

f. 	 Serving alcoholic beverages in Booth is not permitted.

2.1.3 Selling

Selling is allowed from the Stand Space. However, Exhibitor is required by the laws of the 
jurisdiction in which the Congress is being held to be solely responsible for the collection and 
remittance of any sales or other taxes imposed on them.

2.1.4 Noise, Light and Odors 
Noisy or obstructive work is not permitted during open hours of the Exhibition area, nor are noisily 
operating displays or overly bright or distracting lights, nor exhibits producing objectionable 
odors. ISONG shall have the sole discretion in determining what is noisy, overly bright, distracting, 
obstructive or objectionable.



2.1.5 Construction, Decoration and Dismantling 

a. 	 Unless the Application Form specifies otherwise (and provides for ordering a Standard Booth 
and additional service, fitting, and installation) ISONG supplies each Stand Space with a 6’ table 
with 2 chairs, 1 wastebasket and one standard electrical outlet. Any additional service, fitting 
installation and/or Booth shall be provided by the Venue to the Exhibitor, after application as 
specified hereunder;

b. 	 The installation, operation and dismantling of the Stand Space and/or Booth and the display 
of products or exhibits is to take place in consultation with ISONG. ISONG or persons duly 
authorized by ISONG are authorized to give instructions and directives and to make regulations;

c. 	 ISONG and/or the Venue shall inform the Exhibitor in writing of the date and time on which 
the Stand Space shall be available for installation and decoration, the date and time the Stand 
Space must be completed as well as the date and time the dismantling of the Stand Space 
may commence and is to be completed. Except for the date and times indicated by ISONG, no 
construction and installation work and the carrying in of goods is allowed. These dates and 
times may be changed by ISONG; 

d. 	 Should the Exhibitor for any reason fail to remove all its property or otherwise fail to vacate the 
Stand Space by the date and time specified by ISONG, the Exhibitor shall be fully responsible for 
any penalties imposed on ISONG or any other losses or costs incurred by ISONG as a result there 
of. Without prejudice to any other right or remedy of ISONG, ISONG may remove any property 
of the Exhibitor from the Stand Space after said time at the Exhibitor’s expense, without any 
liability for loss or damage to such property;

e. 	 Plans with respect to any construction, decoration and further fittings, which are not to be 
provided by or via the Venue, and an outline of the Exhibitor’s projected activities are to be 
submitted for approval to ISONG, in a timely manner as indicated by ISONG. ISONG may make 
all necessary amendments to the Exhibitor’s planned construction, decoration and activities. 
No construction can take place, decorations made, or activities undertaken without the prior 
written approval by ISONG. The Exhibitor shall not change the construction, decoration, and 
activities from the approved plan without prior written approval by ISONG. The Exhibitor is 
responsible and liable for all extra costs associated with the Exhibitor’s proposed plans. 

2.2 Industry Representative Badges

a. 	 The Sponsor’s representatives shall be restricted to employees of the Sponsor’s company and 
third party contractor or consultant who are registered to attend the Congress; All Sponsor’s 
registered representatives will receive an Industry Representative Badge;

b. 	 All Sponsor’s representatives are clearly identified on their badge, with their first and last name 
and Sponsor’s company name; 

c. 	 Sponsors will be allowed a certain number of Industry Representative badges based on their 
support level, as further specified in the Prospectus and/or Sponsor Agreement. There will be 
an additional charge for each additional badge over and above those included in the support 
level;



d. 	 No trading of badges with other industry representatives or attendees is allowed;

e. 	 Each industry representative must always wear the badge provided by ISONG while attending 
the Congress functions. 

2.3 Promotional Materials

a. 	 No publicity of any kind or in any form is allowed for companies not identified as Sponsor; 

b. 	 No commercial advertising of any kind or in any form, including distribution of promotional 
materials, is permitted outside of the Exhibition area. Commercial advertising of any kind or in 
any form, including distribution of promotional materials, by Sponsor is only allowed from the 
Stand Space in the Exhibition area;

c. All promotional materials, including but not limited to invitations, signs, door drops, 
advertisements, door hangers and hotel room key cards, are subject to approval by ISONG; 

d. The deadline to submit promotional materials for ISONG to approve is 6 weeks prior to the start 
of the Congress. Allow at least five business days for ISONG to review;

e. Promotional materials may only be used to promote a company in general, or its product(s) and/
or services; 

f. Advertising must be related to the field or practice in genetics as is approved by ISONG on the 
basis of its scientific objectivity and accuracy of information presented;

g. Promotional materials may not use the ISONG or Congress logo. The name of ISONG or the 
Congress may be mentioned one time in each communication for identification purposes, in a 
reasonably- sized, neutral font, and may in no way imply endorsement of the company in general 
nor its products and/or services. Neither ISONG nor the Congress may be part of the title or 
heading, be prominently featured or listed first in printed materials;

h. A booth number reception or dinner timeslot may be mentioned;

i. The Sponsor shall allow ISONG or persons or legal entities duly authorized by ISONG to publish 
an Exhibit Guide, compiled on the basis of information to be furnished by the Sponsor. Sponsor 
shall duly submit the required information to ISONG as specified by ISONG. ISONG accepts no 
responsibility or liability for any errors and/or omissions in the Exhibit Guide.

2.4.3 Promotional Materials 

a. 	 Unless specified differently hereunder, all conditions as set in Article 2.3 apply to Industry 
Symposium promotional materials;

b. 	 Sponsor is allowed to distribute promotional materials in the assigned Congress room within 
the assigned Industry Symposium time frame;

c. 	 ISONG allows one poster/sign at the entrance of the Industry Symposium Congress room. 
The sign can be put in place one hour prior to the start of the event and must be removed 
immediately following the event; 



d. 	 All Industry Symposium materials must contain the following statement: “This event is neither 
sponsored by nor endorsed by ISONG”.

3 Auxiliary Event by Sponsor

a. 	 The organization of an auxiliary event by the Sponsor is subject to approval of ISONG;

b. 	 The auxiliary event cannot take place during official program hours of ISONG (including 
educational and/or social program);

c. 	 The ISONG Executive Office must receive a full outline of the auxiliary event at least 6 weeks 
prior to the start of the Congress. Allow at least five working days for ISONG to review the 
request. ISONG reserves the right to refuse any request for the organization of an auxiliary 
event by Sponsor for any reason;

d. 	 Unapproved auxiliary events are not allowed to take place. If it does take place, the Sponsor will 
be penalized, notwithstanding all other rights of ISONG.

4 Hospitality Suites

Sponsors are eligible to reserve hotel suites or Congress rooms in the Venue for hospitality 
purposes. The Sponsor shall send ISONG a request for the hospitality suite, and, upon approval, will 
reserve the hospitality suite directly with the Venue (subject to availability). Hospitality suites are 
limited to no more than 20 people during official program hours of the Congress.

5 Final Clauses 

a. 	 ISONG is entitled to rule upon all matters not provided for in these Terms and Conditions and to 
make any necessary amendments or additions hereto, which shall thereupon become binding to 
the Sponsor;

b. 	 The rules of organizing a sponsored event and/or an exhibition in the Venue, is stated in general 
regulations of the Venue, are inextricably linked in these Terms and Conditions;

c. 	 In the event of a dispute between the parties in connection with this binding agreement, the 
parties agree that the matter shall be subject to the exclusive jurisdiction of the courts of 
Vermont, USA;

d. 	 The prevailing party shall be entitled to reasonable attorney’s fees, costs and disbursements in 
addition to other relief to which it may be entitled, provided that, if the prevailing party fails to 
recover the entire amount claimed, recovery of costs and fees shall be limited to the amount 
which bears the same relationship to the total costs and fees incurred by the prevailing party as 
the amount recovered bears to the amount claimed; 

e. 	 These Terms and Conditions apply to, and are inextricably linked by reference therein, all 
agreements pursuant to and in connection with the binding agreement between ISONG and the 
Sponsor;

f. 	 No other terms and conditions shall apply unless such terms and conditions have been accepted 
by ISONG. Such acceptance shall be made in writing.


